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|. GENERAL DATA

1.1 Objective of the project monitor and inform the public abotite editorial behaviourof
(online) media in the prelection period and during the campaign for the 2020 presidentia
elections in the Republic of Moldav

1.2 Monitoring period: 15 SeptembeR0207 14 November2020.

1.3 Criteria for selecting the media outlets to be monitored:

The portals were selected based on the following criteria: a) relevance; b) fame/audience
broadcasting language; d) geodrgpWe are thus motaring national portals and one regional
portal, in Romanian and Russiaknown and indicated as sources of information by different
groups of consumers, with some present in the top positions of online audience measuren
surveys.

1.4 Portals monitored (in alphabetical order):

Actualitati.md (Russia), Agora.md (Romaniar), Aif.md® (Russiai), Gagauzinfo.mt (Russiai),
Kp.mc® (Russia), Newsmaker.mtl (Russian language versipnNoi.md’ (Romanian languag
version), Realitateand® (Romania), Sputnikmd® (Romania), Timpul.md® (Romaniai,
Unimedia.infd! (Romania, Vedomostimd? (Russiai.

For Aif.md, Kp.md andvedomosti.mdthe editorial content of the portals is compavéth the
content ofthe newspaper&rgumenti i fakti MoldovaKomsomolskaia pravda v Moldownd
Moldavskie vedomostaccordingly, published by the same companies, to identify eventual editori
differences.

1.5 Subjectmatter of monitoring
The entire ettiorial content, wihout the publicity marked accordingly.

1.6.The team
The project is implemented by the Association of Independent Press (API) within the Coalition 1
Free and Fair Elections

I Foundel by luri Vi tneanski, PSRMmembey currently vice paetor ofBotanicadistrict of ChiHi n £ u

2 Founded byinterakt Media SRL (administrat® Irina Ghelbur )

3 Electronic page of the newgper Argumenti i Faktt Miglova, published byExclusiv Media SRL, comparfounded

by theMP fromPSRMCor nel i u Furcul i St

4 Founded bylusivmedia SRL (adminfgatar i lulia Cilcic)

5 Electronic page of the newspap@msomolskaia Pravda v Moldgymiblished y  Kéimsomoliskaya Pravda
Basarabi ad S RiLSerghai €iaricon),cantparyadtso rf joBExatudiveMedia SRLa conpanyfounded by
theMP from PSRMCor nel i u Furcul i St

5 Founded byNEWSMAKER SRL, a company founded byladimir Soloviov (administratoi Ol ga Qe nu Ha
" Foundedby MLD Media SRL,a compay with six shareholdgincluding companies of the businessmdéasile
Chirtoca, PSRMcouncilor inC h i tMumitipal Council

8 Founded byHB MEDIA SRL (administratoi Du mi t ru  Hi r a

9 Branch of Sputnik Irérnational Press and Radhgency, founded by the Russian state congfamssia Segdnea
(Sputnik Moldovadirectori Vladimir Novosadiuc)

10 Founded by théPeriodical Publicatio™ | MPUL d e , fouhdedbyCeoan St a n t i(admiristratod s e
Silvise Tktna

11 Founded byMirazaSRL (administratoi Olesea Banar)

12 Electranic page othe newspapévloldavskie vedomostioun d e d Mblyd dv s ki e v @dhinist@teit i 0
Victor Ciobu)


http://noi.md/
http://omg.md/

1.7 Methodological framework

The monitoring is based dhe methodology delaped by Oxford Media Resear€entrefor the
monitoring projects of the international organization Article 19: Global Campaign for Fre
Expression. The same methodology was used for monitoring media outlets in the election pe
and @ampaign for the 201presidential elections.

The methodology pragles for measuring and review thfe following indicators: 1juantitative,
including type, duration, topic of coverage, protagonists and news sources, frequency and dure
of live appearace of election candates, and 2jualitative,establishing the context of presentation
of the candidates in the media repoEach news item or opinion is subject to a content and contex
evaluation, to determine if favoursor disfavoursone or anotér election candidat A positive or
negative news content and/or context does not necessarily show bias or partisanship of the n
outlet that airs the newst ik possible for the newts favour or disfavourone of the subjects and,
yet, beprofessiontly unbiased and coact. When assessing the context, only the frequency of
items that directly or indirectly favour or disfavour the election subjects is measured.



[I. DATA ANALYSIS

2.1 General trends

Between 15 September and 14 November 2020, the 12online media outlets monitored

published a total of 8179 items that directly or indirectly concerned the campaign for the
presidential elections. Over 95% of theanedia productswere news (7806) that referred to the

candidates for the position of president,the political parties they represented, the work of the

Central Election Committee CEQ, the voting rules inthe country and in the diasporathe day
of the first round of elections, the campaig for the second round, the votinddy the citizens on
the left bank of theNistru River, electoral actions, etcOther 335 items, or a little over 4% of
the total number, were published in the form of comments, editorials orther opinion stories,

and oneper cent of the products was divided among interviews with a candidate (18 cases),
Vox Populipolls (17 cases)and electoral debates (3 cases).

Number of items (12 portals)
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Noi.md, in the period monitored, permanently published the largest number of media
products with a political and electoral characterz 1543 items in total. On the other hand, the
regional publication Gagauzinfo.md cumulatively had the lowest number of such stories
(121). The other 10 outlets quantitatively covered the period and the campaign for the
presidential elections as follows:Aif.md z in 1031 items; Agora.md z in 845; Actualitati.md
Zin 827; Unimedia .info z in 688; Kp.md z in 663; Sputnik.md z in 583; Realitatea.md z in
578; Newsmaker.md z in 573; Vedomostimd z in 548; and Timpul.md z in 179 of its
relevant stories. At the same timelNoi.md published the largest numberof news with election
character (1504); Vedomosti.md z the most comments, editorialsor other opinion stories
(85); Newsmaker.md z the most interviews (8), presenting all the candidates for the
supreme position in the statein this format. Not in the least,Agora.md published the most
Vox Populipolls (6), while Newsmaker.md , Noi.md and Realitatea.md published the three
electoral debates

At the same time, most of thestories (8145) were published in text format: they were
accompanied by videamagesor published only in this formatin 1139 casesIn 36 cases, the
texts were completed by or were published in audio format. The amount of the items
monitored was thus quantified in characters (text) and seconds (vides and audics) as
follows:



Amount of items (12 portals)

Text; 13320570

Video; 1233995

Audio; 10216

In cumulation, the 12 online mediaoutlets paid the most attention to the politicalareain an
electoral context, publishing 3633stories on this topic, or over 44% of the total Half as little
was written about the election process as a whole (1664 stories or a little over 20%).
Accordingly, other thematic areas in anelectoral context were covered less frequentlyand
namely: the work of the local public @ministration z in 567 stories; social issuesz in 565
cases; eonomyz in 394;foreign relations z in 267; health z in 209; culture and entertainment
Z in 179; Law and Constitution z in 153; education z in 148; and other topics were
approached even less frequentlyHence, educatiorissues, for example, were covered5 times
less in anelectoral context thanthe political area.
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In the 9 weeks monitored, the 12 online mediaoutlets together targeted 56 categories of
protagonists in ther relevant stories, including the 6 male candidates andthe 2 female
candidates registered for the presidental elections, institutions, citizensas well as the
candidates who had not been registered for the election competition. As a whole, the
independent candidate supported by theSocialistsParty of the Republic of Moldova (PSRM)
Igor Dodon appeared as the mtagonist of media produds with an electoral character the
most often (3520 times), being the first among all media categoriesThe candidate of the
Action and Solidarity Party (PAS) Maia Sandpositioned herself & a distance of over one
thousand appearances, beingthe protagonist of 2205 electon stories. Citizens rankedthird ,
with 1669 such appearances, followed by th&overnmentrepresentatives (1476 cases).The
first ten categories of protagonists also included the candidate of theoRtical Party "Our
Party" (PN) Renato Usati(1129 times), the CECrepresentatives (1128 times), local public
administration representative (1044 timessh OEA AAT AEAAOA UWAOOEAOC
0OAOOU j00%$! q ! T AOAEthe. PSRMdehréskntafivesy 841 tides), And tha
AAT AEAAOA T A VvVidé&divady¥ 728 dmes). Al@ Otber three candidates admitted



to the race for the presidential elections were the protagonistsin the stories of the 12
publications as follows: the candidate of the LiberaParty (0, q $1 OET z 70EtinesO | A
that of tEA e¢. AOET T Al 51 EOU 0 AG®BUimes;jardl 3hat@f the Aiderald E /
Democratic Party of Moldova (PLDM) Tudor Delig 612 times. Hence,lgor Dodon appeared
almost 6 times more oftenas protagorist of the stories than Tudor Deliu did. Last but not
least, the candidates for the position of president whdad not beenadmitted to the election

race were the protagonists of thestories concernedas folows: Andrian Canduz 256 times;

) T'T #7168 @irAad; Serghei Tomaz 58 times; Alexandr Kalininz 55 times; Constantin
Oborocz 47 times; and Galina Cotorobag 5 times.

Protagonists of items (first 10, 12 portals)
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With reference to the sources, the 12 online publicationsn total quoted 10,655 sources from
53 different categories. The candidate Igor Dodon appeareithe most often as a source of
information, being quoted 1641 times. Other media sources followed at a short distanceith
1436 quotes, the podium being canpleted by the CECrepresentatives, quoted 996 times
during the period monitored. In descending oder, the representatives oflocal public
administration (938 times), of the Government (865 times), the experts (638 tims) or the
PSRM representatives (551 timesyvere alsoquoted as item sources The other candidates for
the position of president had thecapacity of information sources for the media storiesas
follows: Maia Sanduz 247 times;! T AOAE 7z ®B® k) Renato Usati 7 140 times;
$1 OET #eEHOE,AAQAOEAT 8y AO AT5Aimes BachaddTddorDENd T 1
Z 31 times. Igor Dodon waghus quoted almost 53 times more often than Tudor Deliu.

Of the candidates whohad not beenregistered for the race, Andrian Candu wagjuoted 73
times in the relevantstories, and the other Scandidates were sources in less than 10 cases.
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Throughout the monitoring period, the sources quoted strongly lacked balancein terms of
gender, to thedetriment of women. The proportion ranged from 54% to 67% for menand
from 8% to 11% for women, with the specification that a significant number of sources
remained unidentified in terms of gender. Ovall, of the 10655 sources quotedn total, 6574
(or almost 62%) were men, 1002 (or 9.4%) were women, ath in 3079 cases (omearly 29%),
the type of sources was not specified.

Distribution of sources by gender
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The candidates for the supremeposition in the state enjoyedmedia coverage in neutralas
well as inpositive and negatve contexts ly the 12 media outlets monitored. The proportions,
however, were different. TEA A AT AE A A O A thus Appda@E Mokt oftery ik neutral
context, or in over 91% of theitems in which he was the protagonistAt the opposite polethe
candidate Igor Dodonenjoyed unbiased media coverage ima little over 8% of the cases in
which he had thecapacity of protagonist, he also having the highest visibilityn the products
of the online media outlets monitored. He was also favared the most often (2920 times,
which means over 83% of all cases in whit he was the protagonist). Inother 309 cases,
Dodon was placed in rather unfavarable contexts.At the same time, the attitude towards the
PAS candidate Maia Sandu was unfaw@ble in almost half of thestories in which she was
concerned(1082 cases out of 2205 in which she was the protagonist), being most often placed
in negative contexts among all candidatefor the position of president.In other 115 cases, the
candidate was rather favaired in the meda stories, The other candidates registeredfor the
election race appeared in favarable/ unfavourable contexts in much smaller proportions, as
Al111Tx0q !'T AOAE . &ddria for apquttogebivhe bases i Whick he was
the protagonist); $ T OET # EE OOT 18% éf the aged when he Was therotagonist);

| AOAOGEAT § vy dout Popiptie caws Whén he wa the protagonist); Renato Usail
(21/209 or about 20% of the cass when he was the protagonist)Tudor Deliu (10/49 or
almost 10% of the cases when he wasoncerned as the protagonst), and Violeta Ivanov
(90/50 or 19% of the cases whershe was theprotagonist).



Context of candidate presentations (12 portals)

M Favoured M Disfavoured
3500
3000 2920
2500

2000

1500
1082

1000
° 106 93 96 = 115 403
16 . 16 39 21 10 49 s
0 - | - ENNNN P - e . —
Andrei Nastase  Dorin Chirtoaca Igor Dodon Maia Sandu Octavian Ticu Renato Usatii Tudor Deliu Violeta Ivanov

A guantitative analysis of the contexts in which theéwo candidates with access to the second
round of the presidential electionsrated from the start with the most chances in this respect,
shows that Igor Dodon was massively fawged in the 7 periods covered in the monitoring
reports, with the highest number of placements in positive context§740) recorded between
15 and 30 Septenber i.e. during the election period, and the lowest (314times favoured)
recorded in the campaignweek of 11 to 17 October. In her turn, Maia Sandu appeared in
rather favouring contexts 115 times, most often in the first week of the campaign for the
secondround (38 times), and most rarely in the week of 184 October 2020.

Number of Times First Two Candidates were Favoured
(12 portals, 15 September — 14 November 2020)
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In terms of disadvantages, Maia Sandu held the lead in all periods subject to monitayj their
number significantly growing in the second round ofthe elections. Hencethe negative
contexts in which she was placed, both in the news and in comments, witkersonal attacks,
gender-based discrimination, derogation and discredit, attackon human dignity, etc. almost
doubled compared to the first period (if there were 199 such caseis the election period, the
figures reached 262 and 268 caseis the last two weeks), and tripled compared to the week
in which the candidate was the least placed innfavourable contexts (78 timesin the period
from 18 to 24 October). At the same time, the 309 casdbat disfavoured Igor Dodon were
divided as follows: the first period was marked by the most cases (99), whilthe week of 25
to 31 October, i.e. the one before the first round of elections,by the least caseq25). In Igor
Dodond O A A hdvheek®heiwden he two rounds were marked bydouble disfavouring by
the media, as compared to the previous period. Most ofit, however, was indirect
disadvantagng of the candidate.



Number of Times First Two Candidates were Disfavoured
(12 portals, 15 September — 14 November 2020)
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2.2 Editorial behaviour of publications

m ACTUALITATI . MD Actualitati.md

In all the 7 monitoring periods, most of thestories on political and/or electoral issues
published by Actualitati.md had one source ofinformation and an accentuated and obvious
biased character in favar of the candidate Igor Dodon. Hevas covered exclusively in positive
contexts, in all cases where heas directly targeted,as a protagonist (452times) as wdl as in
other 53 cases whe hewas indirectly favoured, being the only one that appeared in such a
posture. On the other hand, the candidate Maia Sandbhad a predominantly negative
treatment, being disadvantaged 204 times (out of the 215 cases when she was the
protagonist). Candidde Maia Sandu was constantly the target of a largkerogation campaign
through fake information, attacks, including hate speechelements, which constituted a
serious violation not only ofjournalism ethics, but also ofa number of laws,including the one
on equal opportunities, or the one omon-discrimination.

The derogation campaign intensified especially in the second round of the presidential
elections. Actualitatimd did not prove any of the false information pieces published, and
never offered Maia Sadu the right of reply. The other male candidates and one female
candidate appeared in neutral, positive and negative contexts in smaller proportions, Dorin
#EEOOI AAa AAET ¢ PIi AAAA ET A1 O1 £ZAOT OOAAT A ]
was the protagonist. Nane ofthe candidates appearedin neutral contextsonly.

Context of candidate presentations
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=1 A[®{0)27-\ Agora.md

Agora.md covered the period and thecampaign for the presidential elections in a relatively
balanced and equidistant waywithout interpretations of facts or statements, presenting the
candidates mainly in neutral contexts, without favarring or disfavouring them. In most cases,
the texts were unbiased in relation to the sources and the protagonists. However, no
candidate appered exclusively in neutral contexts.Candidate Igor Dodon, with the most


https://actualitati.md/
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appearances as a protagonisthus enjoyed 26 placemens in rather favourable contexts and

37 times in unfavourable contexts. Candidate Maia Sandu had @ppearances in rather
favourable contexts and 8 in some rather unfavarable ones, and candidate Violeta Ivanov
was 6 times favoured and one time disadvantagel. The other candidates were
favoured AEOAAOAT OACAA A0 A 111 x0qg !'1ADRE timesa OC
AEOAAOAT OACAAN | AOCAOGEAT &y A Tyder 7Deliq Rvas akhierA O
disadvantaged twice. All cases of favaritism or disadvantage happened for the lack of a
second source or indirectly, throughthird party statements.

However, no obvious, sustained and continuous trend o\gora.md to favour or disfavour the
candidates for the position of president was foundduring the monitoring.

Context of candidate presentations
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PIYMEHTDI :
Méﬂ(‘l’b! BMONJOBE Aif.md

Between 15 September and 14 November 2020, Aif.md openly and massively promoted the
candidate Igor Dodon,in both news and opinions. Igor Dodon wasthus the only one who
appeared inexclusively positive contexs, being favoured 802 times, including in all cases in
which he was the protagonist (516)as well as in other 286 cases when he was indirectly
concerned.On the other hand, Maia Sandu was the target of a constanedia disfavouring
campaign including through personal attacks, unproven and unfoundedallegations,fakesand
derogations, without her opinion being presented at least onceHence Maia Sandu was placed
in exclusively negative contexts 156 times,.a. in most cases when she was thetory
protagonist. The other candidates appeared both in neutral or negative contextand neverin
positive ones. More precisely, Andrei. 4 OOAOA EAA p cratherl uAfdvduradld O C
contextON $1 OET z# BEOADA &&ARenatd Wdatlly 19; Tudor Deliu 7 2; and
Violeta Ivanovz one suchplacement.


https://aif.md/
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Context of candidate presentations
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eET-UAV VoMM Gagauzinfo.md

The regional publication Gagauzinfo.md covered the candidates for the position of president
in a predominantly neutral context, exclusively in such a context appearing only the candidate
Tudor Deliu. The other candidates were also placed in rathelavourable or unfavourable
contexts. Candidate Igor Dodon appearedthe most often infavourable contexts (25 times out
of 51 when he was the protagonist), and Maia Sandwas placed inunfavourable contexts
more often than the others (7 times out of 32 in which she was the protagonist).

Context of canidate presentations
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7 KOMCOMONDbCKAR

neaBsaa MOJIZIOBA v Kp .md

The Kp.md publication openly and substantially favoured the candidate Igor Dodon in all the

7 periods monitored, in both news and opinions by different authors, including foreign
experts, MPsetc. Igor Dodon thus appeared in exclusively positive contexts, being faved in

388 cases (being the protagonist in 269). Maia Sandu, on the other hand, was subjected to a


http://gagauzinfo.md/
https://www.kp.md/
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continuous campaign of criticism deogation, attack, and discrimination on the grounds of
gender, and allegations, without being granted the right ofreply. This candidate wasthus
disadvantaged in 234 cases (being the protagonist of 25§ories), being placed in eminently
negative, acasatory and offensive contexts. The other candidates never appeared in positive
contexts, but only in neutral or negative ones, a more obvious disadvantage being noticed in
the case of Renato Usatii, whwas disadvantageds?2 times (almost half of the casesn which

he was directly targeted as well as of Dorin Chirtoaca, placed inegative contexs 32 times.
Candidate Violeta lvanov was rather favared in 7 casesand disadvantaged in two.

Context of candidate presentations
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Between 15 Septemberand 14 November 2020, Newsmaker.md generally covered the
candidates for the positon of president of the Republicof Moldova in an equidistant manney
most of the timepresenting themin neutral context. However, none appeared only in neutral
contexts. lgor Dodon was placedhe mostin either positive or negative contexts 80 and 71
times, respectively), followed by Maia Sandu (19 times versus 24 timesh most cases, lie
favouring/ disfavouring was indirect. The other candidates had sporadic appearances in both
situations. Even sono bias byNewsmaker.md towards the candidates wasfound.

Context of candidate presentations
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Noi.md

From 15 Septemberto 14 November 2020,Noi.md continuously favoured Igor Dodon, both in
news and comments. The candidate gyported by PSRM was place®05 times in positive
contexts (in 517 being the protagonist). One story indirectly disadvantaged him, by
mentioning the candidatés name in a rather negative context. Maia Sandu, rer turn, was
obviously disfavouredin most of the cases in which she was targeted (235 cases, in 379 being
the protagonist). The disfavouring took place through the texts of both news stories and
comments, which includeda number of serious statements andallegations without being
proven or without presenting the candidate's opinion, and, in some cases, through fake
photos. Maia Sandu was placed 5 times in contexts that indirectly fawed her. Other
candidates were rather disadvantaged in a smaller or larger number doi.md stories, and

' TAOAE . a00AO0OA Alu@ble cénBsAih ©lArder ramnber Apiolducts (28)
compared to the other candidates.

Context of candidate presentations
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Y realitatea.md Realitatea.md

From 15 Septemberto 14 November2020, the candidates for the position of pesident of the
Republic of Moldova were covered byRealitatea.md both neutrally and positively, or
negatively, without anyone appearingin neutral contexts only. Violeta lvanovthus stood out
with placements in favourable contexts in more than half of the cases in which she was the
protagonist (38 out of 74), somestories with a clear advertising charater of the candidate not
being markedaccordingly. She alsowvas indirectly disfavoured in4 caseslgor Dodon wasalso
disadvantaged in 119 cases and fawped in 44 (he being the protagonist of 274stories). At
the same time, Maia Sandu was placed in corts that favoured her 42 times, and in some
rather negative onesz 17 times. The other candidatesvere favoured/disfavoured fewer times
compared totheir appearances as protagonists


https://noi.md/
https://www.realitatea.md/
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Context of candidate presentations
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iv“' 2\\‘
Between 15 ®ptember and 14 November 2020, the publication Sputnik.md covered the
candidates for the position of president bothneutrally and positively, or negatively. Neutral
contexts prevailed for the five male candidates andthe one female candidate, the rather
favourable or unfavourable appearances being few in relation to the number atheir
appearances asnedia report protagonists. Candidate Igor Dodon, on the other handnjoyed
a favourable attitude from the portal, being placed in positive contexts in half of the cases in
which he was the protagonist (159 times out of 314), being, at the same time, the only one

who was never disfavoured. At the same time, the candidate Maia Sandu svarather
disadvantaged 36 timesand favaured twice (being the protagonistin 215 cases).

Sputnik .md

Context of candidate presentations
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Timpul .md

From 15 Septemberto 14 November2020, the candidates for the position of president were
presented by Timpul.md both neutrally and positively, or negativedy. We noticed, in
particular, Igor Dodonwho was placed more often inunfavourable contexts (37 times, which
meant almost half of thenumber of cases in which he was the protagonist), also appearing 3
times in favourable contexts, and Maia Sandu, who was rathéavoured in 19 cases (being the
protagonist 47 times).

Unimedia.info

Between 15 Septemberand 14 November2020, the candidates registered in thelection race
were covered byUnimedia.info both in neutral and positive or negative contextsln this
connection,lgor Dodon hal the most appeararces in positive contexts thafavoured him (208
cases, he bing the protagonist 233 times),but also 13 indirect disadvantages. Maia Sandu
was 30 times placedin rather unfavouDAAT A AT T OA@OOh AT A 6EI 1 AC
were favoured more times than the othercandidates.
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